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We have also found that application is preferred over phone calls and more
likely to be used over face-to-face encounters.

For hotels concentrating on the younger generation, using Apps and selling
their services through apps can be beneficial. We have concluded that this generation
would rather use the apps than engage in personal interactions. Allowing them to use
technology for the hotel services can give them more satisfaction in the hotel
experience as they prefer application usage over personal encounters. A hotel can
even provide personalized services with high data assurance (or transparent
communication).
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