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Figure 6: Satisfaction of other Related Features. 

DISCUSSION 

Therefore, it is clear that all five motivating factors for tourists’ 
participation in both events, namely knowledge, sociability, relaxation, entertainment, 
and prestige yield significant data. Hence, it highlighted the importance of these 
factors in influencing visitors’ decision to attend the events (Egresi & Kara, 2014). 
As seen from the Moto GP event, entertainment is the main motivating factor for 
visitors’ who attended the event. The results in line with Kim et al., (2013) who 
concluded that visitors’ attending a mega-sporting event mainly for entertainment 
purpose. On the other hand, knowledge is the main motivating factor for visitors who 
attended the Monsoon Cup. Thus, it proves that this type of event has been accepted 
as one of the sport events that visitors can learn something with their family and 
friends. Although the sociability factor yields the lowest mean for both events, the 
overall mean still shows significant result, thus making it an important factor too in 
determining visitors’ participation. It is supported by Prayag and Grivel (2014) who 
found out that sociability is one of the main motive of visitors to attend a sport event. 
However, based on the motivating factors listed, it can be concluded that visitors 
have multiple motives to attend both events rather than a single motive (Cassidy, 
2005) (Figure 6). 

In terms of overall satisfaction, both events’ visitors seem satisfied with 
overall site related features, staff, and other event-related features. An in-depth 
comparison of the site-related features have shown that visitors at the MotoGP event 
were moderately satisfied whereas visitors of the Monsoon Cup are satisfied. Hence, 
the findings suggested that several basic site-related features needed more attention 
particularly in the aspects such as food and beverage, toilet, parking availability, 
cleanliness, and site accessibility as those are considered essential needs by tourist 
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when evaluating a certain event. Therefore, it is clear that most of the site features 
require improvement during future organization of the event. 

Furthermore, the result from both events indicated that the respondents are 
perceived to be more satisfied than dissatisfied towards the staff-related features. 
Thus, the result is in line with Markovic (2019) who identified that staff service 
quality is one of the strongest significant impacts on visitors’ satisfaction. No doubt, 
the services provided by staff and largely depends on their knowledge, skills, 
appearance and behavior towards tourists (Peric, et al., 2018).  Hence, the findings 
certainly proved that the staffs and personnel are trained professionally and able to 
do their respective duties accordingly. On the other hand, both events have garnered 
an above average level of satisfaction in terms of other event-related quality in 
relation to the event timing, venue, crowd, and others. Thus, it explained the 
importance of proper timing, venue, and convenience and accessibility of the event 
which will lead to higher overall visitors’ satisfaction. 

CONCLUSION 

In conclusion, an event can be a strong marketing and promotional tool, 
particularly for the organizer and marketer of the event. Thus, the findings showed 
that all the five motivating factors, namely knowledge, sociability, relaxation, 
entertainment, and prestige are significant in determining tourists’ participation in 
both events. Comparatively, the main motivational factor to participate in the 
Malaysian Motorcycle Grand Prix is for entertainment purpose whereas knowledge 
is the main factor for visitors to participate in the Monsoon Cup.  In terms of 
satisfaction, visitors were satisfied with overall site related features, staff, and other 
event-related features for both events. In addition, the findings of the survey 
indicated that there is moderate satisfaction towards the site-related features, but 
visitors were satisfied with the staffs’ presentable appearance, friendliness, and 
approachable attitude. Therefore, the findings revealed important aspects to be taken 
into consideration in relation to event planning and tourism promotion. Hence, the 
insights gathered from this research will eventually assist event marketers and 
managers in determining what motivates visitors to attend an event and, at the same 
time, meeting their requirements. 

Nevertheless, the limitation of this study is in terms of the generalizability 
of the research findings. As the questionnaire was completed by sport tourists who 
attended the two events stated in this study, they may not be a representation of the 
whole population of the study. As a result, the findings are prone to bias. 
Additionally, this study collected data on event visitors without determining if they 
were first-time visitors, repeat visitor, domestic visitors, international visitors. 
Therefore, future research can take into account the limitations of the study in term 
of the sampling strategies used and also the type of visitors. On the other hand, this 
study also recommends the use of modification measuring scales to acquire 
qualitative data that may be utilised to explicitly describe visitors' motivations and 
satisfaction. 
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